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M.Com. 401 – E COMMERCE
                             Answer any TWO Questions.                                 	2X10=20
1. Differentiate between Commercial Commerce and E Commerce. Explain its merits and demerits?
2. Explain the applications of E Commerce on Advertising, Market Research and Financial Services?
3. Which method of Digital Marketing Channel is best in the present-day context? Why and explain in detail?
4. Give a detailed note on the features and advantages of also limitations of Debit Card, Credit Card and Digital Wallets?
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1. Explain the causes and implications of NPA?
2. Explain the essentials of insurable interest in detail?
3. Explain the role of IRDA in regulating Insurance Companies in India?
4. Write short notes on Online banking and Tele banking?
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1. Explain fundamental analysis in detail? What are its strengths and weaknesses?
2. Explain the various methods of valuation of Equity Shares with illustrations?
3. What is CAPM? Explain in detail?
4. The following information is given regarding two mutual funds and market index. Calculate Sharpe Index, Treynor’s Index and Jenson’s Alpha
	Mutual Fund Schemes
	Average Return (%)
	Standard Deviation (%)
	Beta

	A
	12
	18
	1.1

	B
	10
	15
	0.9

	Market Return
	11
	17
	1
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1. Explain the factors contributing to the growth of derivatives markets in India?
2. With suitable examples explain the types of options?
3. Discuss about various types of traders in derivatives market?
4. Write in detail about interest rate and currency swaps?
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Students are instructed to select a suitable title for their project based on their area of interest. After finalising the title, students must prepare and submit a project proposal in printed form. The proposal should the following main headings:
1. Title of the Project: A clear, specific title indicating the topic, organisation or industry, and study area where relevant.
2. Introduction and Background: Briefly introduce the topic, explain its importance, and provide relevant industry or organisational background.
3. Need and Significance: Explain why the study is necessary and how it may benefit the organisation, managers, customers, employees, or other stakeholders.
4. Objectives: State one general objective and around 3–5 specific objectives using action verbs such as to analyse, to assess, to examine, and to identify.
5. Scope of the Study: Specify the geographical area, organisation, respondents, subject coverage, and study period.
6. Research Methodology: Include the following subheadings:
· Research design
· Sources of data: primary and secondary
· Sampling technique
· Tools for analysis, such as percentages, averages, ratios, charts, correlation, or regression, as relevant
7. Expected Outcomes: Indicate the likely findings, managerial insights, or practical recommendations. These should be anticipated outcomes, not fabricated results.
8. Limitations: Mention anticipated constraints, such as time, sample size, data availability, or restricted access to organisational information.

